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Creating Site Content 
For Humans, Not Just 

Google
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Briefing content writers or prepping yourself to write content, whilst 
keeping SEO in Mind. 

● Understand the intent of the user. 
● Content ideas
● Build the Content Brief
● Understand interactive content. 
● Navigate some of the tools that will make this process smoother!

Lets Go!
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Look out for 
instructions
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A Quick Look Into SEO
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Quick Listen

https://searchengineland.com/seotable
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Principle of 
Content - 
Understanding 
Search Intent
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P.s. Don’t say 
his wife’s 
name… 
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Informational Vs Transactional Intent

Informational

● Best
● How
● Should
● Where
● When
● What’s
● Top
● Why
● Compare

Transactional

● Shop
● Buy
● Online
● Coupon
● Discount
● Cheap
● Sale
● £
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Go and test 
yourself!
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Content Ideas
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#TheFunPart 
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Research Tools

New Content Research

Ahrefs - Content Explorer

Semrush - Topic Research

Answer The Public
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List of all links 
to be shared 
after!
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Topic Research - Semrush
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Search

Choose 
Your 
Topic

Headline 
Ideas and 
Questions
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Ahrefs & Answer the Public
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Change 
your 
publish 
date

Questions
Prepositions
Comparisons
Alphabeticals
Related
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My Favourite 
Tool
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Scenes: My 
last DIY 
Project
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Google Search Console
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Filter by up to 
16 months ago.

What is your site 
doing?

For every page crawled by google. 

Every Query you have existed for 
(nearly).

Highest Impressions = 
Google relate your Content X 
High valued Searches

Highest Clicks = 
Strongest Ranking Positions

Impressions = number 
of times a page appears 
in google.

Clicks = number of times 
a page has been clicks 
on by google users
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Build The Brief
Part 1: 
Research
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It’s not that 
bad… 
Promise
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Our Article: 
What is the best 
area of Dubai to 
stay in?
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Common mistake:
 
Creating content from 
briefs that do not match 
the search intent!
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What are we up against?
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❤a Featured 
Snippet. 

Look at those 
Bullet Points

Google it!

Eyes Open for Consistent Themes in well 
ranking articles!

Intent? 
Looks pretty 
informational!

 👀People Also 
Ask
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What are our competitors doing?
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Setting 
Expectations. How 
many 
recommendations

Meta Titles And 
Descriptions.

Lists… 
1. 2. 3. 

“Best”
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Competitors - Header
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Engaging content: 
Best
Luxury
Favourite

Wording above the 
fold is Key for User 
Engagement! 
Spread that positive 
message!
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Competitors - Layout
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Images 
Everywhere. 

Short Form 
Content

Digestibility & 
Spacing
Look at the H2, 
Bold, Numbered. 
Content 
underneath is 
short sentences

Spacing 
Bullet points!
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Competitors - Headings
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Your headings should guide 
the user about the 
surrounding content.

https://adresults.com/tools/heading-tag-checker-
check-h1-t-m-h6-tags

H1 - is what the page 
is about

H2 - Key Topics of 
conversation 

H3, Locations in 
Downtown. 

Huge topical 
relevance!

https://adresults.com/tools/heading-tag-checker-check-h1-t-m-h6-tags
https://adresults.com/tools/heading-tag-checker-check-h1-t-m-h6-tags
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Competitors - Content
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Aim at the end 
user. 
Incorporating 
‘You’

Review the Serps to understand 
the content: 

● Tone of Voice
● Writing Style. 
● Positive reinforcement.
● Word Count 

Google can understand 
meaning and value language so 
much more! Add more dynamic 
language to engage your 
audience!

Dynamic 
Language

How many 
words add 
value!
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Competitors - Internal Linking
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Internal Link. 

Why Internal Linking is so important

● Distribute link equity.
● Stops Orphan pages. 

Helps keep the user engaged, if they 
can find more value, this can bring 
positive engagement, conversion and 
enquiries

External Links can be good too. But 
we need to consider why we are 
external linking!

E.g References for specific content, 
Fact checking!
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Build The Brief
Part 2: 
Building!
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You’re nearly 
there… i 
promise
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Why Content Briefs 
Fail
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Lack of Clarity and Guidance
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What would 
you choose?
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Writers can focus on 
this?

Surfer created this metric by 
utilising how often you use the 
same phrases that are 
commonly used in the first 
page of google for your query.

It also recommends how often 
you should use each word!

Relying on Software Alone!
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Google didn’t 
create this 
metric! 

Counts of words.
Based on Semantics!
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In 10 minutes, using copy.ai. 

● 3500 word article. 
● “Insert terms” - Surfer 

automatically updated 
the content. 

I haven’t even read it yet, and it 
has a score of 50! 

Relying on Software Alone!
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Counts of words.
Based on Semantics!
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It’s Not All
Doom &
Gloom
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Brace 
yourselves!
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How your brief should look?
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Using Surfer SEO.

Build your content structure 
out. 

Also, document the following:

● Topic
● Word Count
● Writing Style
● Tone of Voice
● Internal Links: 
● External Links: 

Heading 
Structure

Use Surfer to 
document 
these too. 
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Get typing

Get it online

You did it!
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Seen in the 
bar .. tonight!
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Do More? 
You should. 
You’re 
Awesome
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When you 
realise you’re 
amazing
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STATIC CONTENT VS INTERACTIVE CONTENT
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Static Content

Consumed passively by the 
audience through reading or 
watching.

Examples of static content 
include articles, videos, and 
infographics.

They do not require active 
engagement from the 
audience.

Interactive Content

Encourages active engagement 
from the audience, such as 
answering questions or 
participating in quizzes.

Increasingly popular among 
audiences, as it can provide a 
more engaging and memorable 
experience than static content.

Which would your 
customer enjoy 
more from you?

VS
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Why interactive content?
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● Drive engagement and increase time spent on 
your site.

● Increases the chance of their return to your site.
● Easy data capture from engaged users.
● Position your brand as industry leaders and build 

loyalty while standing out from competitors.
● Engaging assets created with interactive content 

can attract journalists and earn more connections 
through email outreach efforts.

77% of marketers have stated 
that interactive content has 
"reusable" value. 

This means repeat visits and 
multiple interactions with a 
brand. (Source: Content 
Marketing Institute)

https://contentmarketinginstitute.com/2017/06/interactive-content-customer-experiences/
https://contentmarketinginstitute.com/2017/06/interactive-content-customer-experiences/
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Interactive Content
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Quizzes
Calculators and Tools
Interactive Infographics
Image Sliders
Games
Interactive Maps
Interactive Webinars
Interactive Film and Video

https://www.justpark.co
m/creative/reaction-time
-test/

Someone say Buzzfeed 
quiz?

https://www.justpark.com/creative/reaction-time-test/
https://www.justpark.com/creative/reaction-time-test/
https://www.justpark.com/creative/reaction-time-test/
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Launch your own!

34

Start small: Don't feel like you need to create a massive interactive experience right 
away. Start with something simple, like a quiz or calculator, and build from there.

Use free or low-cost tools: There are many online tools available that can help you 
create interactive content without breaking the bank. Look for free or low-cost 
options, like Canva, Quizlet, or Typeform.

Focus on your audience: To create effective interactive content, you need to 
understand your audience's interests and needs. Consider what questions they might 
have or what problems they're trying to solve, and create content that helps them 
find answers or solutions in an engaging way..
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Thank you 
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